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Methodology





River City Brass (www.rivercitybrass.org)





Founded in 1981 by the late Robert Bernat, (conductor and music director 1981-1994) RCB was the first professional concert band to be established in the United States in over 25 years.  Today, River City Brass performs a 49-concert series in Western Pennsylvania.  In addition, the 28-piece ensemble tours extensively throughout the United States, with more than 60 performances each year.  The band tours as part of community concert series, major symphony pops series, and arts festivals.  From California to New York (as well as everywhere in between), River City Brass has delighted audiences with its signature style.  Every performance features the witty and insightful commentary of Conductor Denis Colwell, superb soloists, and some lighthearted fun!  Often called the “Boston Pops -- In Brass,” the band’s extensive repertoire includes American tunes, Big Band swing and jazz, music from Broadway and Hollywood, classical and contemporary masterworks, and -- of course -- traditional marches. �(Reprinted with permission from the RCB Press Kit)








River City Brass (RCB) has a following of fans who are typically older in age (i.e., 65 years of age or older).  Due to its aging fan base, RCB wants to attract and cultivate younger fans.  Currently, RCB’s advertising and promotions do not connect with an audience who is younger than 65 years of age.





Use the XLMiner data mining software to conduct Supervised and/or Unsupervised Learning against the RCBB dataset.  Using the software and best practices from the Shmueli, et al.  textbook, divide the attendees into well-formed clusters.  From the clusters, develop distinct demographic profiles of the attendees.  Once the profiles have been developed, choose a cluster with a “younger” demographic (i.e., less than 65 years old) and develop a marketing strategy to target that profile.











Deliverable





Develop a presentation that showcases your marketing strategy.  Your marketing strategy could be an advertisement, a flyer, a promotion, a change to the current website, etc.  Be prepared to present your strategy to the class and to justify how your marketing strategy reaches the specific audience cluster that you identified using the XLMiner software.  The presentation should also identify and discuss what attendee attributes were used in your analysis.








